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Clean Data Wins. Messy Data Costs You.

Let’s get one thing out of the way: Al isn’'t magic—it’s math.

And math? It doesn’t care about your intentions. It only cares about your inputs.

You can invest in copilots, automation tools, and every new Al platform that hits the
market, but if the data feeding those systems is incomplete, inconsistent, or outdated,
you're not unlocking value. You're scaling problems.

The reality is simple and a little uncomfortable:
Al is only as good as the data behind it.

This isn’'t about having more data. It’s about having data you can actually trust. And
that’s where data hygiene comes in.

MiraZ’Wn Data Hygiene in the Age of Al


https://www.mirazon.com/
https://www.mirazon.com/

—/

What Data Hygiene Really Means (and Why It’s Not Optional Anymore)

Data hygiene sounds like one of those buzzwords that gets tossed around in strategy meetings. But at
its core, it’s incredibly practical.

It's the ongoing process of making sure your data stays accurate, consistent, and usable over time.
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It’s not just cleaning it once and moving on but, instead, maintaining it so it continues to reflect reality as
your business changes.

Because here’s what most organizations underestimate: data doesn'’t just sit still. It decays.

People change roles. Customers switch companies. Records get duplicated. Systems fall out of sync. In
fact, roughly 30% of data becomes inaccurate every year if it's not actively maintained.

That means if you’re not actively managing your data, it’s quietly becoming less reliable by the day.
And unreliable data doesn’t just sit there. It actively undermines everything built on top of it.

Campaigns miss the mark. Reports tell the wrong story. Decisions get made on assumptions instead of
facts.

In a world where Al is increasingly making recommendations—and sometimes decisions—on your
behalf, that’s not just inefficient. It’s risky.
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The Al Reality Check: You Don’t Outgrow Bad Data. You Amplify It.

One of the biggest misconceptions we see is that Al will somehow “figure it out.” It won'’t.

Al systems don’t correct bad data—they learn from it. If the inputs are flawed, the outputs will be too.
Every time.

When data is inconsistent, incomplete, or biased, Al models build those same flaws into their
predictions. That leads to unreliable outputs, skewed insights, and decisions that look intelligent but are
built on shaky ground.

Think of it this way: Al is an amplifier. If your data is strong, Al makes it more powerful. If your data is
messy, Al spreads that mess faster and at scale.

And once those issues are embedded in a model or automated workflow, they don’t just stay contained.
They ripple across your entire business:
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That’s why so many Al initiatives stall out. Not because the technology isn’t capable, but because the

data foundation wasn’t ready to support it.
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Why Data Hygiene Matters More Because of Al

Before Al, bad data caused frustration. Maybe a report didn’t line up, or a campaign underperformed.

Now,

the stakes are higher.

Al is making insights more accessible, more automated, and more embedded in day-to-day work. Which
means when something goes wrong, it doesn’t stay isolated—it spreads.

At a practical level, poor data hygiene shows up in a few critical ways:
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Inaccurate Outputs

Al models rely on clean data to identify
patterns; when the data is off, the results
are too.
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Erosion of Trust

Once users question Al outputs,
adoption slows and value drops
quickly.
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Compliance and Security Risks

Unfiltered data flowing into Al tools
can expose sensitive or regulated
information.
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Amplified Bias or Inconsistency

Small dataissues turn into large-scale
problems when Al applies them
across workflows.
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That combination is what makes data hygiene essential, not optional, when Al enters the picture.

This isn’t just about “cleaning up your CRM.” It’s about making sure the data fueling your most
powerful tools is safe, accurate, and aligned with how your business operates.
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The Hidden Cost of Ignoring Data Hygiene

Here’'s the tricky part: bad data doesn’t always show up as an obvious failure. It shows up as friction.
It’s the marketing campaign that almost worked. The sales forecast that felt off but couldn’t be
explained. The automation that needed constant tweaking. The Al tool that generated answers, but not

answers anyone fully trusted.

When you zoom in, that friction tends to stem from the same underlying issues:

$ Wasted spend on targeting the wrong audiences or using outdated information.

a Missed opportunities because insights weren’t accurate enough to act on.

Broken automation that depends on consistent, structured data to work correctly.
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Behind the scenes, poor data quality is costing organizations an average of $12.9 million per year.

And when it comes to Al specifically, the impact is even more pronounced. A large percentage of Al
initiatives never make it beyond the pilot stage, often because data quality and governance challenges
get in the way of scaling them effectively.

In other words, the real cost isn’t just wasted money. It’s missed opportunity. The opportunity to
automate more. To move faster. To make better decisions with confidence.

~ '/"_ DID YOU KNOW?

N\
— “Poor data quality is costing organizations an average of

1 $12.9 million per year.

Source

Mil‘aZ’Wn Data Hygiene in the Age of Al



https://www.mirazon.com/
https://www.gartner.com/en/data-analytics/topics/data-quality

—/

What “Good” Data Hygiene Actually Looks Like

So what does clean, Al-ready data actually look like?
It's not about perfection. It’s about reliability.

Good data reflects reality. It's something your team can trust without having to double-check every
report, question every dashboard, or manually verify every output.

At a high level, strong data hygiene creates data that is:
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Current Usable
Up to date and Structured in a way tools (and
relevant people) can actually work with
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These qualities—accuracy, completeness, consistency, and timeliness—are widely recognized as the
core dimensions of high-quality data.

When those elements are in place, everything else starts to click. Reporting becomes clearer.
Automation becomes more effective. Al becomes something you can actually rely on instead of
second-guessing.
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What It Takes to Get There (Without Overcomplicating It)

Improving data hygiene doesn’t require a massive overhaul overnight, but it does require intention.

It starts with consistency. Standardizing how data is entered, stored, and maintained across systems
removes a huge amount of friction. When everyone’s speaking the same “data language,” Al tools can
actually make sense of what they’re working with.

From there, it's about reducing noise. Duplicate records, outdated entries, and irrelevant fields don't
just clutter your systems. They actively distort insights and predictions. Cleaning those out improves
both accuracy and efficiency.

Another critical piece is defining how Al interacts with your data. Not all data should be used by Al
tools, and not all tools should have access to all data. Establishing clear boundaries around what'’s
allowed helps reduce risk and keeps your data aligned with compliance requirements.

Automation also plays a bigger role than ever. Al itself can be used to monitor data quality, flag
inconsistencies, and identify issues before they become bigger problems. Modern data quality tools
are designed to continuously validate and maintain data, not just clean it once.

And finally, there’s governance. Not in a
heavy, bureaucratic sense, but in a practical,
accountability-driven way. Clear ownership,
defined policies, and ongoing oversight
ensure data hygiene doesn’t become an
afterthought.

In short, a little effort spent improving data
hygiene today can make the difference
between Al that merely exists and Al that
actually moves your business forward.
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The Shift Most SMBs Need to Make Right Now

If there’s one mindset shift that matters most, it’s this:

Stop thinking of Al as the starting point, and start thinking of data as the foundation.
A lot of organizations jump straight to tools. New platforms. New features. New use cases.

But without clean, structured, reliable data underneath it all, those tools can only do so much.
The businesses seeing real success with Al aren’t necessarily the ones with the most advanced tools.
They’re the ones with the most usable data.

Because when your data is in good shape, everything gets easier.

Al isn’t what creates value. Your data does.

Al just determines how far that value can go. If your data is messy, disconnected, or outdated, Al won’t
fix it—it will expose it. At scale. But when your data is clean, consistent, and well-governed? That’s
when Al actually starts to deliver on everything it promises.

And right now, that’s the difference between organizations that are experimenting with Al and the
ones that are actually moving forward with it.

Ready to Put Your Data to Work?

Whether you're evaluating your current data environment, building an Al strategy, or figuring out
where to begin, Mirazon can help you make sense of it all. We'll help you identify data quality
challenges, establish practical governance practices, and create a stronger foundation for Al success.

Ready to get started? Let's talk about where your data stands today and what it will take to make it
Al-ready.
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